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In its 68-year history, the Interzoo has established itself as the most important exhibition for 

our industry. This year marks 30 years we have been in Nuremberg. I consider it to be the 

Olympics of the pet industry: Just like athletes compete at the Olympic Games, our 

exhibitors face their competitors, first and foremost at the world-leading Interzoo exhibition 

– wielding everything they have invented or refined for pets in the last few months. It will be 

clear to anyone who visits the exhibition that the industry is remarkably innovative and 

incorporates the latest scientific findings into its products. 

Interzoo’s growth reflects the positive development of the international pet supplies 

market. According to market research firm Euromonitor, this market grew to more than 

EUR 98 billion last year. In South America and Asia, but also in Africa, feeding pets with 

industrially manufactured products is not common in all places. Pet owners in eastern and 

south-eastern Europe have only recently begun to demand premium products. As a result, 

many new suppliers have emerged in these countries and they now want to expand 

internationally. 

 

The biggest markets are North America with sales of almost EUR 44 billion, and the 

European market with sales of almost EUR 31 billion.  

 

In Europe, the British spend the most on pet supplies, more than EUR  5 billion. Germany 

comes in second, with almost EUR 5 billion.  

 
The German pet supplies market is growing. Total sales in German pet shops and grocery 

markets held steady at a high level, and online sales continue to rise. At the same time, the 

number of brick-and-mortar shops is shrinking.  
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Nonetheless, pet shops are still the most important point of contact for pets and pet 

supplies. People rely on their expertise. They advise pet owners and show them very 

practical ways of taking good care of their pets. To advance this more, we as a 

professional association also offer an additional qualification as pet shop trader. Moreover, 

many pet shops train their employees in their own academies. 

Some pet shops specialise in certain types of animals, others offer seminars to pet owners, 

and others offer an exclusive product assortment. Some pet shops have become service 

providers by installing garden ponds, building special terrariums or providing service under 

maintenance agreements.  
 

Despite all this, I am well aware that online sales will continue to grow. In my view, however, 

it is essential for the sake of animal welfare that brick-and-mortar shops sell pets.  

As a trade association, we enlighten the public about the risks of buying pets on the 

Internet. At this stage, online sales of animals is still a very small market segment. And you 

don’t find it in all categories of animals, only terrariums and aquariums to a very small 

extent. However, we anticipate that online sales will increase and so we are broaching the 

issue of online sales as a precaution. 

 

Some professional mail-order companies employ specialised animal transport systems that 

are licensed under animal welfare laws. Unfortunately, private breeders also ship animals. 

But even when you buy an animal from a mail-order company, you have a basic two-week 

return right, no questions asked. Under the current conditions and for the sake of animal 

protection, we are therefore opposed to mail-order sales of animals. We are also working 

on a list of criteria to provide guidance on the question of humane vs. inhumane trading in 

pets.  

Pets play an important role in our society: According to the househ0ld-representative 

survey of IVH and ZZF, pets live in almost half of all households. There are more than 34 

million pets in total, not counting reptiles and fish.  

It did not surprise me that the cat is the most popular pet, and one of growing importance at 

that. It has domesticated itself; it can live either in the house or outside. They think for 

themselves, but they like to play and enjoy being petted. Still, there is growing interest for 

nearly all other kinds of pets.  

Populations of rabbits and guinea pigs in particular have risen for the first time in years, and 

the average number of pets per household has been rising. This shows that sociable animals 

like guinea pigs are now being kept together with others of their species.  

Attitudes about how certain kinds of pets are supposed to be taken care of have changed 

over the years. Nobody hangs a mirror in the bird cage to give the bird a substitute mate 

anymore; gold fish don’t swim in glass bowls anymore.  
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These examples are indicative of the progress that the pet shop industry and animal welfare 

organisations have made by informing and enlightening the public for decades.  

It’s my opinion that animal protection, or even sustainable commitment, can succeed 

when high-quality products meet customers who are well-informed and interested. 

 

Animal lovers want to treat their pets well. They look for products to take care of their 

dogs, get them to exercise, allow them to age gracefully. They are looking for ways to 

combine their lifestyle with their sense of connection to nature by being a responsible pet 

owner. I am certain that many of the innovations exhibited here at the Interzoo will support 

this cause. To the joy of pet ownership, and above all for the good of animals! 

 

 


